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Performance by Bank Branch Managers in Malaysia. Organization and
Management, 9(1):79-92.

16) Ng Siew Imm, Tee Keng Kok and Rohani Sulaiman. (2010). In Search
of Good Practices Weaving Through Current Perspectives in Business
In :(Ed., Adilah Abd Razak, Dahlia Zawawi and Raja Nerina Raja
Yusof), The Relationship Between Cultural Dimension and
Empowerment. Penerbit, UPM. Pp. 144-163.

17)Ng Siew Imm, Liew Ee Yin and Ho Jo Ann. (2009). Management
Issues and Challenges Implications to Malaysian Industries In :(Ed., Ng
Siew Imm and Azmawani Abd Rahman), Customer Satisfaction
Dimensions of a Bank in Malaysia. Penerbit, UPM. Pp. 157-173.

18) Ng Siew Imm, Hui Leng Goh and Ho Jo Ann. (2008). Service Quality
Perception in a Private Hospital In :(Ed., Azmawani Abd Rahman, Noor
Azman Ali and Han Chun Kwong), Management Research Issues.
UPM, Press. Pp. 81-102.

19) Ho Jo Ann, Ng Siew Imm and Tee Keng Kok. (2008). Effects of Age,
Gender and Level of Education on The Ethical Perception of Malaysian
Managers In :(Ed., Azmawani Abd Rahman, Noor Azman Ali and Han
Chun Kwong), Management Research Issues. UPM, Press. Pp. 35-52.

Proceedings

[N
~

Lin, W. L., Ho, J. A, Ng, S. |, & Lee, C. (2017). Impact of positive and
negative corporate social responsibility on corporate financial
performance and idiosyncratic risk. In Global Conference on Business
and Economics Research (Vol. 1, No. 1, pp. 1-6).

?2) Azmawani Abd Rahman, Hassan Barau Singhry, Mohd Fuaad Said
and Ng Siew Imm. 2014. Supply Chain Innovation: The Integration of
Technology and Humanware. Proceedings of the 1st International
Conference on Innovation Driven Supply Chain, AIMST University,
Kedah Malaysia, pp. 34.

3) Hassan Barau Singhry, Azmawani Abd Rahman and Ng Siew Imm.
2014. Measurement for Supply Chain Collaboration and Supply Chain
Performance of Manufacturing Companies. Proceedings of the
National Research & Innovation Conference for Graduate Students in
Social Sciences 2014 (GS-2014), 5-7 Dec.,Corus Paradise Resort,
Port Dickson, Negeri Sembilan, Malaysia, pp. 237.

4) Cheah Jun Hwa, Ng Siew Imm, Kenny Teoh Guan Cheng and Lee
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Chin. 2014. Strategies to Improve Commercial Office Rent
Performance in the Golden Triangle Kuala Lumpur (GTKL).
Proceedings of the National Research & Innovation Conference for
Graduate Students in Social Sciences 2014 (GS-2014), 5-7 Dec.,
Corus Paradise Resort, Port Dickson, Negeri Sembilan, Malaysia, pp.
156.

Khairunnisak Latiff and Ng Siew Imm. 2014. The Impact of Tourism
Service Quality on Service on Satisfaction. Proceedings of the National
Research & Innovation Conference for Graduate Students in Social
Sciences 2014 (GS-2014), 5-7 Dec.,Corus Paradise Resort, Port
Dickson, Negeri Sembilan, Malaysia, pp. 338.

Cheah Jun Hwa, Ng Siew Imm, Lee Chin and Kenny Teoh Guan
Cheng. 2013. Understanding the Positioning Strategies and Keep-
Push Factors of Office Building in KL Golden Triangle. Proceedings of
the Global Conference on Business and Economics Research, GCBER
2013 Palace of the Golden Horses, Mines Resort City, Selangor
Malaysia, pp. 379.

Sarah Rasmi, Ng Siew Imm, Julie Ann Lee and Geoffrey N Soutar
(2012), “Does Acculturation apply to tourism?”, ANZMAC 2012
Conference Proceedings.

Azmawani Abd Rahman, Ng Siew Imm, Murali Sambasivan and
Syairah Aimi Shahron. 2012. Evaluation on the Perceived Benefits and
Obstacles of Technolofy Implementation and The Role of
Organizational Culture: Evidences from Malaysian SMEs. Proceedings
of the Global Conference on Operations and Supply Chain
Management, Golden Flower Hotel, Bandung, Indonesia, pp. 23.

Chia Kei Wei, Ng Siew Imm, Ho Jo Ann and Sridar a/l Ramachandran.
2010. Problems Faced by tioman Island: A Preliminary Investigation.
Proceedings of the International Graduate Tourism Research
Conference, Kuala Lumpur, Malaysia, pp. 116-125.

10) Lau Yeng Wai, Tong, Chue Qun, Ng Siew Imm and Sazali Zainal

Abidin. 2009. Are Goverment -Linked Companies (GLCS) Creating
Value? The Panel Data Approach. Proceedings of the 11th MFA
Conference 2009, Bayview Beach Resort, Batu Ferringhi, Penang, pp.
711-718.

11) Ng, Siew Imm (2007), “Testing consumption divergence theory using

Hofstede’s and Schwartz’s cultural values”, Facultu Of Economic and
Management Seminar, Damai Laut, 4-6 December 2007.

12)Ng Siew Imm, Julie Ann Lee and Geoffrey N Soutar (2005), “The

impact of cultural similarity on Australians’ intention to visit a tourism
destination”, ANZMAC 2005 Conference Proceedings.

13) Ng Siew Imm and Mohd Zain Mohamed. 2002. The Impact of Network

Relationship on SME Internationalization Process. Proceedings of the
Asia Pasific Economics & Business Conference, Kuching, Sarawak,
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pp. 649-660.

H. PROJEK PENYELIDIKAN TERDAHULU (Past Research Project)

Project No. | Project Title Role Year | Source of | Status
fund
6300255- Differences in Project 2020- | Yayasan On-going
10601 Promotion versus Leader 2022 Muhibah
Prevention Orientation Tan Sri Fng
among Millenniums: Ah Seng
Perspective from
Regulatory Focus
Theory
6380042- Job Demands and Project 2020- | Al-Manar On-going
10601 Resources of Air Traffic | Leader 2022 | Arabian
Controller and their Corp
Effects on Job Stress
and Performance
GP- Drive Foot Traffic to Co- 2020- | UPM On-going
IPM/2020/96 | your Retail Store? The | research | 2022
82800 Effect of Price Image er
and Sugrophobia
N/A The Purchase Intention | Project 2019 Madani Sdn | Completed
of Reconditioned Leader Bhd
Superbikes: A
Malaysian Perspectives
N/A Determinants of Primary | 2019 HELP Completed
Hypermarket Visit Researc
Intention: The her in
Mediating Role of Store | UPM
Image & Brand
Awareness
N/A Stakeholder's Primary | 2019- | HELP On-going
perception of Researc | 2020
Malaysia's Edu-tourism | herin
Sustainability UPM
GP- Shared Economic Co- 2017- | UPM Completed
IPM/2017/95 | Transportation Services | research | 2019
34000 and Changes in er
Consumer Behavior: a
Malaysian Perspective
GP- Perception and Project 2018- | UPM Completed
IPS/2018/96 | Intention on retirement | Leader 2019
04600 village in Malaysia
GP- Place attachement and | Project 2017- | UPM Completed
IPS/2017/95 | authenticity in cultural Leader 2019
36000 tourism: The case of
Melaka and George
Town
GP- The Influence of Project 2017- | UPM Completed
IPS/2017/95 | individual values, Leader 2019
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36100

organizaional culture,
and decision-making
preferences on
innovative behavior

Skim Geran | Lean Manifacturing Project 2016- | Kementeria | Completed
Penulisan Success Stories of Leader 2017 n
Kes pusat WSA Engeneering Sdn Pendidikan
Kos 5489506 | Bhd Tinggi
Malaysia
Geran Putra | Improving Large Project 2015- | UPM Completed
Berkumpulan | Format Stores’ Leader 2016
, UPM 2014 | assistance to small (Exten
— Project No | local supplier through ded to
- GP- cause-related July
IPB/2014/94 | marketing 2017)
41000
GP- Understanding the Project 1/9/20 | UPM Completed
IPS/2014/94 | positioning strategies Leader 14-
33919 and keep-push factors 1/9/20
of office building in 16
Kuala Lumpur Golden
Triangle
06-03-08- Developing Corporate Project 2009- | UPM Completed
0521RU Social Performance Leader 2011
Index for the Tourism
Industry: Case of
Tioman Island
Sciencefund | Exploring the Roles of | Co- 1/10/2 | MOSTI Completed
Psychological Researc | 012 —
Ownership and Job her 1/10/2
Embededdness on the 014
Work Engagement and
Burnout among School
Teachers in the Klang
Valley
RUGS The Relationship Co- 1/9/20 | UPM Completed
Between Job Researc | 12—
Insecurity, her 1/9/20
Emotional Intelligence 14
and Deviant Workplace
Behaviour.
06-02-12- Factors Influencing Co- 2/1/20 | UPM Completed
2312RU Consumer loyalty of Researc | 13—
Telecommunication her 2/1/20
Industry in Klang Valley 15
I. GRADUATED STUDENT AS MAIN SUPERVISOR
Student Name Degree

1. Chia Kei Wei

Master of Science
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Cheah Jun Hwa

Doctor of Philosophy

Ali Delbari

Doctor of Philosophy

Hamideh Pouresmaeili

Doctor of Philosophy

Linus Jonathan Vem

Doctor of Philosophy

Rosmelisa Yusof

Doctor of Philosophy

Hong Kay Tze

Doctor of Philosophy

Uma Thevi Munikrishnan

Doctor of Philosophy

Norliza Hamir Basah

Doctor of Philosophy

10. Lim Xin Jean

Master of Science

11. Krishneswari Gunasagaran

Master of Science

12. Thanuja Rathakrishnan

Doctor of Philosophy

13. Siti Zubaidah

Doctor of Philosophy

14. Khairunnisak Abdul Latif

Doctor of Philosophy

15. Zeeshan Sobia

Doctor of Philosophy

16. Norwan Bin Ahmad

Doctor of Philosophy

17. Lim Xin Jean

Doctor of Philosophy

J. CONSULTANCY & OTHER PROFESSIONAL WORKS

Consultancy

1) Member: The Viability of Impression Melaka and Its Ancillary

Products (2014): RM63,700. Impression Melaka is the first venue
outside China to stage the 10" production under acclaimed
Chinese filmmaker Zhang Yimou’'s Impression series of outdoor
musical shows. While a few of the Impression Performances are
successful, the viability of Impression Melaka in Malaysia is yet to
be determined. Studies are needed to (a) identify the motivational
factors that induce tourist visit, (b) determine the appropriate
ancillary or supporting products to enhance its attractiveness, and
(c) measure the pre-launch economic and social contributions.

2) Project Leader: “Understanding Tenants’ Selection Criteria,

Satisfaction and Loyalty” — A consultancy project awarded by PNB
Commercial Sdn Bhd (2013). The amount of the project is
RM10,000.

3) Member: Case Writing (2013) - Cedar (Center for Entrepreneur

Development and Research Sdn Bhd) RM30,000.

4) Member: IP case study project (2012). This project was funded by

the Ministry of Higher Education under the collaboration between
the Graduate School of Management (GSM) and the Association of
Intellectual Properties Owners Kuala Lumpur (AIPO). | was
appointed as part of the team of consultant cum researcher for this
project. The value of the project was RM60,000.

Professional
Work

Speaker for Element of Thesis for Program Putra Sarjana 2020.
Universiti Putra Malaysia. (27" Februari 2020)

Speaker for Research Methodology Workshop. Multimedia
University (30" Oct 2019 — Cyberjaya campus; 20" Nov 2019 —
Melaka Campus)
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10.

11.

12.

13.

14.

15.

16.

Speaker for Research Methodology in Dewan Bandaraya Kuala
Lumpur. (26-27" March 2019)

Speaker for Putra Success Program organized by Pusat
Kokurikulum dan Pembangunan Pelajar (6" September 2018).

Speaker for Your Research Journey to GOT for Program Putra
Sarjana 2018. (2" October 2018)

Speaker for Manuscript Writing and Publication for Program Putra
Sarjana 2018 (9" October 2018)

Speaker for Research Methodology (Quantitative) for Program
Putra Sarjana 2018 (30" October 2018)

Speaker for Research Methodology (Quantitative) for Program
Putra Sarjana 2017 (5" April 2018)

Speaker for Introduction to Thesis Writing for Program Putra
Sarjana 2017 (24" March 2018)

Facilitator for SUMITOMO grant workshop - 2018

Speaker for Your Research Journey to GOT for Program Putra
Sarjana 2017 (9" March 2017)

Speaker for Manuscript Writing and Publication for Program Putra
Sarjana 2017 (21°t April 2017)

Speaker for Manuscript Writing and Publication for Program Putra
Sarjana 2016 (6™ October 2016)

Facilitator for HELP University Doctor of Business Administration
(DBA) “Emerging Issues in Organizational Behaviour and Human
Resource Management” coursework, HELP University. (2012 —
2016)

External Examiner for the Faculty of Business (FOB) for the
Bachelor of Business Administration (Hons) (International

Business) program, Multimedia University. (2016 — current)

DBA Supervisors for HELP University: Kishen, Wangjing and Dali

International
Engagement

1. Advisory Chair for Post-graduate Supervision Portfolio of
University of Jos’s Management Science Faculty, Nigeria.

2. Advisory Chair for Research and Publication Portfolio of Hebei
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3.

4.

5.

University’s College of Business, China.

Curriculum Reviewer for Curtin University Master of Business
Administration (Global), 2020

Article Reviewer for International Journals (e.g.Tourism
Management, Journal of Hospitality and Tourism Research,
Journal of Hospitality and Management, Journal of Air
Transport Management, Journal of Cleaner Production, Asia
Pacific Journal of Marketing Logistic)

Visiting Professor and Speaker for “Quantitative Analysis” in
Universitas Sebelas Maret, Indonesia, 2nd April 2019

. Speaker for “Research Method”, Hebei University, May 2018

.Post-Doctoral attachment at University of Western Australia,

Mac-Dec 2011

Administrative
work

. Managing Editor of International Journal of Economics and

Management (Management and Marketing disciplines) (2019-
2021)

Thesis Title Review Committee Member for School of Graduate
Studies (2019 - 2022)

Head of Grant Committee, Faculty of Economics and
Management, 2019

Final Year Project Coordinator (2013 till now)

. UPM and FRGS Grant Assessor (2018 till now)

Assessor for AACSB Assurance of Learning (2014 till now)

Coordinator for MGM4105 Business and Management
Research Method (2012 till now)
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